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Community Science programme: Strategic goal

Embedding and demonstrating best practice in all aspects of
citizen science, to deliver an innovative programme that
achieves high impact outcomes for science research, the
people who take part, and the planet.

Strategic objectives:

a. Deliver an ambitious programme of innovative new
citizen science projects that deliver impactful outcomes
for all participants

b. Create pathways & tiers of participation to develop
participants’ skills, science identities & sense of agency.

c. Work towards engaging and involving the widest
possible audience through intentional EDI activity.

d. Use our high profile to advocate for citizen science, share
tools and disseminate best practice.




PAST PROJECTS AND COLLABORATIONS
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TIERS OF PARTICIPATION

with citizen science
through surprising,
engaging and
innovative digital
means, enabling them
to contribute through
quick, entry-level
activities.
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More than 80% of the
UK population live in
urban areas, set to rise
more than 90% by
2030

Rich biodiversity can
exist in urban areas,
and can exceed that of
the surrounding
landscape

THE URBAN NATURE PROJECT

URBAN NATURE IS MORE IMPORTANT

There's a current
shortfall of 173,000
skilled STEM workers,
and new STEM roles
are expected to double
in the next 10 years

Adults who experience
nature as children are
more likely to be
motivated to protect
the environment

Urban green spaces
are the natural
environment that
children visit most
frequently, but almost
a quarter of children
spend time outside
less than once a month

Spending timein
nature can improve
mental and physical
health



URBAN NATURE

Developing evidence and agency to connect with
and restore nature within the UK’s urban spaces

Buy:

1. Transforming our five-acre gardens into an
exemplar of urban wildlife research,
conservation and awareness

2. Kick-starting an urban nature movement
across the UK

3. Developing new scientific tools, skills and
networks that are needed to restore urban
nature



EXPLORE: URBAN NATURE JOIN THE CHALLENGE

Aim

To support a new generation of advocates for the planet, dedicated to studying and protecting urban
nature, working together to create positive change by:

«  Connecting a broader audience to the natural world

«  Building scientific skills needed to understand the natural world and the threats it faces

«  Enhancing and supporting the protection of urban biodiversity through the application of science
Outcome

Young people feel more confident and increase their skill in:

«  Forming scientific questions (for citizen science)

- Making and recording scientific observations to address hypotheses or questions

THE URBAN NATURE PROJECT 9



16,000

Young people
participating in the
national learning
programme.

Teachers trained as
part of the national
learning progromme.

80,000

People participoting
in a national citizen
science programme.

Young people taking
partin o new summer

volunteer programme.

4,000

People attending
national BioBlitz
events.

100

Prince’s Trust youth
workers and 50 young
people participating

in a Get Started
programme nationally.

People from the
Museum’s local
community taking part
in a new volunteer
programme.

With partners from our
Real World Science network:
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Notural History Museum, London

RSPB Giving Nature o Home Glasgow in
partnership with Kelvingrove Art Gallery
and Museum

Great North Museum, Newcastle
Naotional Museum Cardiff
Birmingham Museums Trust
Leeds Museums and Galleries

Wollaton Hall (Nottingham City
Museums and Galleries)

Peterborough Museum
(City Culture Peterborough)

National Museums Northern Ireland
Dorset Museum

Stoke-on-Trent Museums



CITIZEN SCIENCE

Mass citizen science
projects

559 10 67 338 l, Stats

ESCG Iator model Overview OBSERVATIONS SPECIES IDENTIFIERS OBSERVERS

CO-Creation Recent Observations ©

Seasonal nature trackers

Bioblitz events Rl s

Cross Orbweaver Cross Orbweaver Cross Orbweaver Cross Orbweaver

Araneus diadematus Sdaysago | Araneus diadematus ¥ 14daysago | Araneus diadematus 4 days ago | Araneus diadematus ¥ 1 9 hours ago
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SPECIES SELECTION
CRITERIA

|dentifiable in photos
Of scientific interest

Balance of species easy enough to
find and rarer or under recorded
species

Season-appropriate
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FAT SPIDER

FORTNIGHT

6-19 September 2021

» Over 670 people took part,
over 1250 observations.

Overview

« Al 1 target species were observed.

 Atleast10 new geographic ranges
were established - new areas
where a species has never been
recorded before.

« 150 observers were new to iNat!

THE URBAN NATURE PROJECT 13

NATURAL
m] HISTORY
MUSEUM

-

T )
L# % jacobsnanny
—_
@ sarale77
greataukward

@ caerellia

M boarbuccia

Most Observations

esmond1

35

30

21

20

FAT SPIDER
FORTNIGHT

Explore: Urban Noture is
delivered in partnership with

Garfield Weston

FOLRDATION

Most Species
L J esmond1

M pearbuccia
phil313
mmmmpppp

dfj jacobsnanny

ﬁ? saral677

About

Join our spider-spotting team to discover the
beauty and variety of these silk spinners. Spiders

Members & 335

love autumn so you won't need to look far to
support our understanding of their numbers and
range.

View the results here

https:.//www.nhm.ac.uk/take-part fitizen-

Read More »

W Project Journal

Stats

Most Observed Species

il 8
1 Cross Orbweaver 1074
M6 Noble False Widow 9
t | Long-bodied Cellar Spider 104
ﬂ European Nursery Web Spider 32
? Walnut Orbweaver 28
;-;_?! Green Meshweaver 27
[ TE |



g Sarah Bell #fatspiderfortnight

@sarahsgonewild

SOCIAL MEDIA: WI_-}O

Just the hashtag |I've been waiting for. Been watching
this chonk grow all summer

She is beauty, she is wonder, she is our Fat Spider
Queen e

g b 2
‘.{; v .
x " - Social media analytics
SR % -
A g ¥ LR - Twitter pictures shared 45
' 3'; é AR e  Twitter # interactions 994
v il ‘  Facebookpicturesposted 212
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Instagram pictures posted 86



NATURAL [SL y About Members | &5
Hlusggm j SE :‘ :( Slow down and join our slug- and snail-spotting

team to see how some mollusc species are faring

- in the UK. View the results here
1-26

https://www.nhm.ac.uk/take-part /itizen-
;EogglJARY science/slime-search.html

Read More >

The
Conchological ..
Society

of Great Britain & Ireland

» 10 species 32 6 T

Overview OBSERVATIONS SPECIES IDENTIFIERS OBSERVERS

Explore: Urban Noture is
delivered in partnership with

Garfield Weston
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Slime Search 1D- &

FEB 11,2022 - MAR 4, 2022 W Project Journal

 55lugs/5 snails each paired with a
. . . . Corrie Primary @CorriePrimary - Feb 25
Simi I ar- | 00 kl n g b ut rdarers p ecles Children at Corrie had fun participating in #slimesearch. Which species

can you spot?

. Natural History Museum € @NHM _London - Feb 24

Have you spotted any slugs and snails out this week? Remember to
share photos of your slippery finds with us using #SlimeSearch so we
can see them!

 Disappointing in terms of the
observations made but mostly
because of the storms

Find out more about Slime Search here nhmlondon.org/SlimeSearch

 Project extended by a week to give
more people the opportunity to
participate
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LESSONS LEARNED

* You can’t control the weather!

« Great to work directly with recording
schemes who are already enthused
about iNaturalist

 |t's difficult to understand the iNat
audience as well as we’d like to.

« Aninnovative approach to attract
social media users to iNaturalist to
reach new audiences
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QUESTIONS?

nhm.ac.uk/schools/explore-urban-nature

nhm.ac.uk/take-part/citizen-science/fat-
spider-fortnight

nhm.ac.uk/take-part/citizen-science/slime-
search.html

nhm.ac.uk/take-part/citizen-science/city-
nature-challenge

Email: j.wardlaw@nhm.ac.uk
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